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•Package promoted from 1st September– 31st October

Combine a musical night to remember with a cultural overnight stay 

at Sofitel Sydney Wentworth, right in the heart of Sydney, only a 

short drive away from the Capitol Theatre.

With any Cultural Escape package booked with the hotel, each 

guest will also receive the below magnifique inclusions;

From $325 per night

• Overnight accommodation

• Buffet breakfast for two guests in Garden Court Restaurant

• My Fair Lady inspired cocktails and canapés for two served 

in vibrant Soiree Bar

Bookings via ah.com and in house

TARSKEY: 19P
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•Friday, 6th October 2017

•Meet the cast event in Garden Court Restaurant

•60x guests for late High Tea followed by a 7:30pm 

performance at the Capitol Theatre (Value for ticket is $159pp)

• Pricing $129 per person

• Cast members will be present for a short meet 

greet/photo opportunity

• Timing 4:30pm – 6:30pm at GCR

• Event sponsored by Veuve Clicquot

• Event styled by Decorative Events
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•Package promoted from 1st September– 31st October

• Exclusive offer to Accor Loyalty guests

• From $425 per night

• Includes: overnights stay in a Club room including Club Lounge access, 2x tickets to see My Fair Lady at the 

Capitol Theatre

• Limited packages available on selected performance dates as per below:

25th August  5 packages available, performance at 7:30pm

1st September 5 packages available, performance at 7:30pm

2nd September 5 packages available, performance at 7:30pm

9th September 4 packages available, performance at 7:30pm

23rd September 5 packages available, performance at 7:30pm

29th September 5 packages available, performance at 7:30pm

30th September 5 packages available, performance at 7:30pm

7th October 5 packages available, performance at 7:30pm

13th October 5 packages available, performance at 7:30pm

14th October 5 packages available, performance at 7:30pm
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Unique landing page www.sofitelsydney.com.au/mfl E-news F&B September 2016 E-news Rooms September 2016
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Instagram

7x posts

Total likes: 461

Facebook

4x posts

Total reach: 17,222

Total likes: 114

Total clicks to website: 61
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Click through to sofitelsydney.com.au/mfl from official MFL 

website

Facebook promotion of official MFL 

Facebook page

Inclusion in August & Oct MFL

e-newsletters

Facebook post about MFL High tea on official MFL 

Facebook page
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Instagram posts on official MFL Instagram page

Facebook post about MFL High tea on official MFL Facebook page



DIGITAL MFL - RESULTS

P.7 MY FAIR LADY POST CAMPAIGN REPORT

Instagram Facebook

2x posts 2x posts

155x likes 74x likes
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Website traffic to sofitelsydney.com.au

ACMN e-news (2x)

4,007 sessions

310x Events*

ACMN Facebook

180 sessions

19x Events*

MFL website referral

1973 sessions

324x Events*

*Events are website actions for visitors that are inclined to book such as click on BOOK NOW, ONLINE 

ENQUIRIES or DOWNLOADS
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Q4 in room brochure MFL brochure for onsite distribution MFL sign for for onsite display
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Sunday Life advertisement 2nd October 2016

Results:

15x Phone calls
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Get up and go

ETB Travel News

Central and North 

Burnett Times

Coffs Coast 

Advocate

Daily Examiner 

Grafton

My Fair Lady post campaign report
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Fraser Coast 

Chronicle

Gladstone Observer

Marochy Weekly

My Fair Lady post campaign report

Northern Star 

Lismore

QLD Times Ipswich

Sunshine 

Coast Daily

Weekend Australia

Weekend Herald 

Adelaide

The Finer 

Things



MEDIA COVERAGE
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Travel Daily

Travel Today New 

Zealand

My Fair Lady post campaign report

Sun Herald The Weekend Australian

Thesenior.com.au

Radio Gold Coast 94.1fm (John Kerr’s weekly travel show) – several mentions on My Fair Lady High Tea



SOCIAL INFLUENCER
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SOCIAL INFLUENCER
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MEDIA REACH

PRINT & RADIO

Total Value:  $38,528

Total Reach: 493,243

SOCIAL INFLUENCER

Total Reach: 88,232

Total Likes: 6,724

My Fair Lady post campaign report




